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PREFACE 


This  report  presents  estimated  household  consumer  purchases  of  frozen  concentrated  juices, 
frozen  concentrated  frviit  drinks,  chilled  orange  juice,  canned  single-strength  juices,  canned 
single -strength  fruit  drinks,  canned  and  chilled  citrus  salads  and  sections,  and  fresh  oranges 
and  grapefruit.  Beginning  with  July  1963^  the  data  represent  projections  to  national  totals  "based 
on  reported  piarchases  and  related  information  from  a representative  national  sample  of  approxi- 
mately 7,500  household  consumers.  Estimates  were  based  on  a sample  of  about  6,000  households  from 
193k  through  i960,  and  on  about  10,000  hotiseholds  from  I961  to  June  1963. 

A committee  of  the  Florida  Citrus  Industry  working  with  representatives  of  the  U.  S.  Depart- 
ment of  Agricxilture  and  the  Market  Research  Corporation  of  America  has  reviewed  the  accioracy  of 
the  data  presented  in  this  series  of  reports.  Based  on  experience  and  ccxuparison  with  canners' 
reports.  Bureau  of  Census  reports,  and  estimates  of  use  other  than  by  householders,  the  committee 
agreed  that  projection  of  purchases  by  the  Market  Research  Corporation  of  America  consumer  panel 
to  a national  total  basis  results  in  some  overestimate  of  purchases  of  frozen  concentrated  orange 
juice  and  canned  grapefruit  juice,  and  some  understatement  of  canned  orange  jtd.ce.  Hevertheless, 
the  data  are  considered  reliable  indicators  of  trends  and  of  relative  changes  in  household  purchases 
from  one  period  to  another. 

The  cost  of  obtaining  the  consumer  purchase  data  has  been  defrayed  by  the  Florida  Citrus 
Commission,  with  some  help  from  the  California  Prune  Advisory  Board  since  October  1959*  Prior 
to  that  time  the  Department  cooperated  with  fruit  industry  groups  in  paying  those  costs.  The 
Department,  however,  continues  to  analyze  the  data  and  piiblish  reports  as  it  has  done  since  1950. 

All  data  in  the  report  are  based  on  If— week  periods  (28  days)  to  facilitate  comparisons. 
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CONSUMER  PURCHASES  OF  CITRUS  FRUIT,  JUICES, 
DRINKS,  AND  OTHER  PRODUCTS 
JULY  1964 

By  Clive  E.  Johnson 
Marketing  Economics  Division 
Economic  Research  Service 


Data  in  this  report  represent  estimated  total  purchases  by  household  consinoers 
in  the  contiguous  States.  They  do  not  include  purchases  made  for  hotels, 
restaurants,  hospitals,  or  other  institutional  outlets.  Data  are  for  4-week 
periods  (28  days)  to  facilitate  comparisons.  Expenditures  are  computed  from 
prices  paid  for  the  most  prevalent  size  of  container. 
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The  total  quantity  of  frozen  concentrated  and  canned 
single-strength  Juices,  chilled  orange  Juice,  and  frozen 
concentrated  and  canned  single-strength  fruit  drinks 
purchased  by  household  consumers  in  July  1964  was  the 
same  as  in  the  corresponding  month  of  1963*  Prices 
paid  averaged  4.^  cents  per  6-ounce  serving,  also  the 
same  as  a year  earlier.  Supplies  of  citrus  Items  were 
below  and  prices  above  usual  levels  because  of  continuing 
effects  of  the  Deceniber  I962  freeze. 

Purchases  of  canned  sijigle -strength  fruit  drinks  were  up 
11  percent  or  600,000  cases,  the  largest  absolute  gain 
recorded.  Use  of  frozen  concentrated  orange  Juice 
Increased  10  percent,  but  the  gain  in  volume  was  less  than 
half  that  made  by  the  canned  drinks.  Prune  Juice  pur- 
chases rose  33  percent,  and  chilled  orange  Juice  was  up 
9 percent. 

On  the  other  hand  purchases  of  canned  orange  and  grax>e- 
fruit  Juices  were  down  about  28  percent.  Use  of  other 
canned  Juices,  other  frozen  concentrated  Juices,  and 
frozen  concentrated  fruit  drinks  were  down  more  moderately. 


Canned  single -strength  fruit  drinks  accounted  for  26  per- 
cent of  the  total  volume  of  all  fruit  Juices  and  drinks 
bou^t  for  hom»  use  in  July,  an  increase  of  more  than  2 
percentage  points  in  market  share  over  a year  earlier. 
Frozen  concentrated  Juices  accounted  for  21  percent,  up 
1 point  from  a year  earlier.  Correspondingly,  the  share 
held  by  frozoi  concentrated  fruit  drinks  was  down  1 point 
to  25  percent,  and  the  canned  single-strength  Juice  share 
was  down  2 i>oints  to  23  percent.  The  chilled  oramge  share 
held  at  about  3 percent. 
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Prices  paid  for  frozen  concentrated  orange  Juice  were 
down  9 percent  from  the  high  level  of  a year  earlier 
and  prune  Juice  prices  were  down  4 percent.  Most  other 
products  were  more  e^^nsive  than  last  July,  with  the 
largest  advances  scored  by  canned  orange  and  grapefruit 
Juices,  which  were  up  l6  percent. 

Purchases  of  fresh  oranges  were  up  5 percent  from  July 
1963.  Sales  of  fresh  grapefruit  rose  a third,  but  prices 
were  moderately  lower,  tfovement  of  canned  grapefruit 
sections  climbed  to  a 2-year  high,  despite  near-peak 
prices.  Sales  of  chilled  citrus  salads  and  sections 
were  double  the  year-earlier  volxane;  prices  were  moder- 
ately lower. 


FROZEN  CX)NCENTRATED  JUICES 

PCOJ  Sales  Up  From  a Year  Earlier 

Consumer  purchases  of  frozen  concentrated  orange  Juice 
in  Jiily  1964  ran  above  year-earlier  levels  for  the  third 
month  in  succession*  Prices  were  lower,  however,  and  the 
amount  Spent  for  it  per  family  and  in  total  was  smaller 
than  in  most  months  of  the  preceding  year.  The  product's 
share  of  the  household  market  for  fruit  Juices  and  drinks 
was  up  from  15  to  17  percent.  ^ 

Despite  the  gain  over  a year  earlier,  sales  of  frozen 
concentrated  orange  Juice,  as  well  as  most  other  citrus 
items,  were  below  1957-61  averages.  These  slowdowns  were 
associated  with  short  supplies  as  a result  of  the  December 
1962  freeze.  (See  tables  1,  lA,  IU-I8  and  figures  7-9 •) 

The  gain  in  BK>vement  over  July  19^3  (10  percent  or  300,000 
gallons)  was  accounted  for  by  an  Increase  in  size  of 
purchase  to  6.5  cans  per  biaying  family,  together  with  a 
rise  in  the  proportion  of  families  buying  — from  about 
19  to  20  percent. 

Prices  i>aid  — down  9 percent  from  a year  earlier  to 
25*6  cents  per  6-ounce  can  — were  virtufiLLly  the  lowest 
recorded  in  about  a year.  In  contrast,  other  orange 
items  and  most  ccn5>eting  products  were  more  expensive. 

^ Monthly  and  cumulative  purchases  and  eiqpenditures  for  all  products  are  for 
4-week  (28  day)  periods  to  facilitate  coorparisons . Totals  by  seasons  €ire  for 
46  weeks.  Cases  are  the  equivalent  of  24  No.  2 cans  ...  432  ounces  per  case, 
except  480  ounces  for  canned  grapefruit  sections.  Expenditiires  are  based  on 
prices  paid  for  usual  unit  of  purchase  shown  in  table  I8.  To  compute  purchases 
on  a single-strength  equivalent  basis,  frozen  concentrated  fruit  juices  and 

frozen  concentrated  orange  drink  are  converted  at  4 to  1;  other  frozen  concen- 
trated fruit  drinks  are  converted  at  4.7  to  1. 
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The  amomt  a family  spent  for  the  concentrate  ($1,66) 
was  slightly  smsQler  than  a year  earlier.  Total  con- 
s\imer  outlay  ($18.3  million)  was  about  the  same  as  last 
July,  but  was  smaller  than  in  most  intervening  months. 

Inasmuch  as  retail  movement  was  slow  in  most  months  of 
the  reporting  year  begun  October  19^3 > cumulative  pur- 
chases through  July  were  off  30  percent  — 1^4-. 8 million 
gallons  — from  the  same  period  of  I962-63.  (See  figure 
in  margin.)  Cumulative  e3q>enditures  were  down  10  percent 
or  $22.4  million. 


Market  for  Other  Frozen  Concentrated  Juice  on  Downturn 


The  brisk  market  that  developed  after  the  I962  freeze 
for  frozen  concentrated  juices  other  than  orange  — such 
as  grap»e,  pineapple,  and  the  blends  — has  shnmk  to 
1959-^1  levels.  The  share  of  market  for  these  concentrates 
dropped  to  4 percent  in  July,  the  lowest  in  the  1 l/2 
years  that  comparable  data  are  available.  (See  tables  8, 
and  15-18.) 

July  sales  were  off  11  percent  or  103,000  gallons  from  a 
year  earlier  and  were  smaller  than  in  most  months  since 
Deceznber  I962.  Size  of  purchase  averaged  4.8  cans  among 
the  6.3  percent  of  families  that  bought.  Corresponding 
data  are  not  available  for  a year  earlier. 


Retail  prices  for  this  group  of  products  averaged  21.2 
cents  per  6-ounce  can,  4 percent  higher  than  a year 
earlier.  Prices  have  held  close  to  this  level  for  about 
a year;  in  I96I-62  they  averaged  I8.5  cents. 


October-J\ily  cumulative  purchases  were  off  5 percent  — 
450,000  gallons  — from  corresponding  months  of  I962-63. 
(See  figure  in  margin.)  Because  of  higher  prices,  however, 
cumulative  expenditures  were  up  about  6 percent. 


Total  Purchases  of  Frozen  Concentrated  Fruit  Juices  Up  Moderately 

The  total  quantity  of  frozen  concentrated  juices  bought 
for  home  use  in  July  1964  was  5 percent  or  234,000 
single-strength  equivalent  cases  larger  than “a  year  ear- 
lier. In  comparison,  p\irchases  of  canned  single-strength 
fruit  drinks  were  up  600,000  cases;  but  on  the  other  hand, 
use  of  canned  single-strength  jiiices  declined  513^000 
cases  and  frozen  concentrated  fruit  drinks  were  down 
264,000  cases. 
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Prices  paid  for  frozen  concentrated  juices  averaged  2k, J 
cents  per  6-ounce  can,  down  6 percent  from  July  I963 
and  the  lowest  recorded  in  more  them  a year. 

ffovement  of  these  products  has  been  con5)aratively  slow 
in  most  months  of  the  reporting  year  begun  October  19^3 # 
and  cumulative  purchases  through  July  were  down  26  per- 
cent --  15.2  million  gallons  — from  corresponding  months 
of  1962-63.  (See  figure  in  margin.)  However,  since 
prices  averaged  higher,  cumulative  expenditures  were  down 
only  8 percent. 


FROZEN  CONCENTRATED  FRUIT  DRINKS 


Relatively  Few  Buy  Frozen  Concentrated  Orange  Drink 


Fewer  families  bought  frozen  concentrated  orange  drink 
than  in  the  preceding  July,  despite  the  fact  that  prices 
were  the  lowest  they  have  been  since  that  time.  The 
product's  share  of  market,  3*3  percent,  was  smaller  than 
a year  earlier.  In  contrast,  the  share  held  by  canned 
single-strength  fruit  drinks  was  up  more  than  2 points. 
(See  tables  7>  15-18  and  figures  7-9*) 

July  purchases  of  frozen  concentrated  orange  drink  were 
down  6 percent  or  42,000  gallons  from  a year  earlier, 
a result  of  a decrease  in  number  of  buyers  from  5*7  to 
4.8  percent  of  the  Nation's  families.  Part  of  that  loss, 
however,  was  offset  by  an  increase  in  size  of  purchase 
to  5*1  cans  per  buying  family,  the  largest  reported  since 
these  data  became  available  in  April  1963* 


Retail  prices,  which  have  been  declining  since  December 
1963,  averaged  15*2  cents  per  6-oimce  can.  Except  for 
the  l4.6  cents  paid  in  J\aly  1963>  this  was  the  lowest 
price  recorded. 

The  typical  buyer  spent  moderately  more  for  orange  drink 
than  he  did  a year  earlier.  Nevertheless,  since  fewer 
families  bought,  total  consumer  outlay  was  off  slightly. 


Other  Frozen  Concentrated  Drinks  Also  Have  Smaller  Market 

July  pirrchases  of  other  frozen  concentrated  fruit  drinks, 
ades,  and  punches  were  down  moderately  from  a year  ear- 
lier. Nevertheless,  sales  rose  substantially  over  June; 
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furthermore,  they  were  6 times  larger  than  those  in 
winter  months  — the  greatest  seasonal  change  recorded 
for  any  drink  or  juice.  Prices  were  lower  and  these 
drinks  continued  to  he  the  least  expensive  of  reported 
products.  (See  tables  7,  15-18  and  figures  7-9*) 

SaG.es  of  other  frozen  concentrated  fruit  drinks  were  off 
4 percent  — 154,000  gallons  — from  the  record  level  of 
a year  eaurlier.  They  accounted  for  21  percent  of  aGLl 
fruit  drinks  and  juices  bou^t  for  home  use  in  July,  a 
loss  of  1 percentage  point  in  maurket  share. 

About  19  percent  of  the  Nation's  families  served  one  or 
more  of  these  beverages  during  the  month j size  of  pur- 
chase averaged  7*3  cams  per  buying  family.  Comparable 
data  au:e  not  available  for  a year  earlier. 


Retail  prices  averaged  10.8  cents  per  6-ounce  cam,  the 
lowest  recorded.  The  average  buyer  spent  79  cents  for 
them,  less  tham  haLLf  the  amount  paid  for  frozen  concen- 
trated oramge  juice. 


Frozen  Concentrated  Fruit  Drinks  Have  a Fourth  of  the  Household  Market 


TotaGL  frozen  concentrated  fruit  drinks  accounted  for 

25  percent  of  all  fruit  drinks  and  juices  bought  for 
consumption  in  the  Nation's  homes  in  July,  compaLred  with 

26  percent  in  the  same  month  of  1963*  In  contrast,  the 
maurket  sheure  for  canned  single -strength  fruit  drinks 
increased  about  2 percentage  points.  Frozen  concentrated 
and  cauoned  single -strength  fruit  drinks  together  repre- 
sented 51  percent  of  the  household  juice  and  drink  market 
compatred  with  47  percent  in  June  and  50  percent  in  July 
1963.  (See  tables  7.  l4,  17,  I8  and  figures  7-9.) 

Retadl  prices  of  frozen  concentrated  fruit  drinks  were 
down  moderately  to  a new  low  of  11. 5 cents  per  6-ounce 
can  or  2*5  cents  per  6-ounce  serving.  Fruit  juices  cost 
2 to  4 times  that  amount. 


July  purchases  of  the  frozen  drinks  were  off  4 percent 
— 196,000  gallons  — from  a year  eaurlier,  when  movement 
was  the  heaviest  recorded.  Consumer  e^qpenditures  were 
down  about  10  percent.  Data  are  not  available  on  the 
proportion  of  families  buying  nw  on  the  average  size  of 
purchase. 
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SINGLE-STRENGTH  JUICES 


Chilled  Orange  Jxiice  Finds  Larger  Market 


Household  consiacption  of  chilled  orange  juice  in  July 
1^6h  was  up  9 percent  or  183,000  gallons  from  the  same 
month  of  I963.  The  gain  was  a result  of  a larger  size 
of  p\irchase,  since  the  n\miber  of  buyers  held  at  5-1  per- 
cent of  the  Nation's  families.  This  product  accounted 
for  about  3 percent  of  all  juices  and  drinks  used  in  the 
Nation's  homes  in  both  July  I963  and  1964.  (See  tables 
2,  15-18  and  figures  7-9») 

Prices  paid  averaged  48  cents  per  quart,  about  the  same 
as  July  1963.  A typical  buyer  spent  $1.50  for  chilled 
orange  juice,  moderately  more  than  last  year,  and  ex- 
cept for  frozen  concentrated  orange  juice,  substantially 
more  than  spent  for  other  reported  products. 


Retail  sales  were  slow  in  the  first  hadf  of  the  current 
reporting  year;  consequently,  October-July  cumulative 
purchases  were  off  l4  percent  — 3*6  million  gadlons  — 
from  corresponding  months  of  I962-63.  Because  of  higher 
prices,  however,  cumulative  expenditures  were  about  the 
same  as  last  year,  and  were  well  above  those  of  2 and  3 
years  earlier. 


Movement  of  Canned  Orange  Juice  Continue  Downwaird 


Purchases  of  canned  single -strength  orange  juice  dropped 
to  a new  low  in  July  as  supplies  were  short  as  a contin- 
uing effect  of  the  I962  freeze.  Prices  were  close  to 
peak  levels,  but  consumer  expenditures  dropped  to  a new 
low.  (See  tables  15-18  and  figures  7-9*) 

Purchases  were  only  three-fourth  as  large  as  in  the 
preceding  July  and  were  less  than  half  as  lange  as  the 
1957-61  average  for  the  month.  The  juice  accounted  for  but 
1.4  percent  of  all  juices  and  fruit  drinks  bought  for 
use  in  the  home  conrpaured  with  2 percent  last  year. 

Size  of  purchase  averaged  I.7  cans  among  the  3*5  percent 
of  families  that  bought.  Both  components  of  retail  saLLes 
were  neaur-lows  for  this  15-year  series. 


Prices  paid  for  canned  orange  jxiice  were  up  I6  percent 
from  a year  earlier  to  55*5  cents  per  46-ounce  can.  It 
was  more  expensive  than  frozen  concentrated  orange  juice, 
as  it  has  been  throughout  calendar  1964. 
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October-July  cumulative  purchases  were  off  39  percent  ~ 
2.6  million  cases  — from  both  a year  em.d  2 years  earlier 
The  cumulative  volume  was  roughly  equal  to  the  July  equiv 
alent  single-strength  purchases  of  frozen  concentrated 
orange  Juice. 


Grapefruit  J\iice  Sales  Slow 


July  purchases  of  canned  single -strength  grapefiruit  juice 
were  up  contraseasonally  from  June^  but  purchases  and 
e^qpenditures  were  still  well  below  \isual  levels.  Sales 
volume  accounted  for  2 percent  of  the  household  juice 
and  drink  market,  about  three-fourth  the  share  of  a year 
earlier.  These  changes  were  associated  with  short  sup- 
plies as  a result  of  the  I962  freeze.  (See  tables  k, 
15-18  and  figures  7-9*) 

Purchases  were  off  a fourth  from  both  a year  earlier  and 
the  1957-81  average.  The  3*8  percent  of  families  that 
bought  was  virtually  the  smallest  proportion  recorded  in 
this  15-year  series.  Size  of  pirrchase  (2  cans  per  buying 
family)  also  was  smaller  than  customary. 


Retail  prices  were  down  slightly  from  June  to  haQ.t  the 
\Q)tum  that  had  been  going  on  for  about  2 years.  Never- 
theless, at  42.9  cents  per  46-ounce  can,  prices  were  I6 
percent  higher  than  a year  earlier  and  were  substantially 
higher  than  average.  Since  the  price  rise  over  July  I963 
was  small  in  relation  to  the  SEiles  decline,  consumer  out- 
lay was  off  18  percent. 

October-J\ily  cumulative  purchases  were  about  a fourth  ~ 
1.6  million  cases  — below  the  corresponding  period  of 
1962-63.  (See  figure  in  margin.)  Cumulative  eaq>endi- 
tures,  however,  were  within  4 percent  of  last  year's 
amount. 


tt^ket  for  Prune  Juice  Continues  to  Expand 

Purchases  and  expenditures  for  prune  juice  in  July  were 
iq>  contraseasonally  from  June  and  were  the  largest  re- 
corded for  the  simomer  months  in  this  15-yeaur  series. 
This  juice  accounted  for  3*4  percent  of  all  juices  and 
drinks  used  in  homes,  an  increase  of  about  1 point  in 
market  share  over  July  I963.  (See  tables  15-18  and 
figures  7-9 •) 
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Purchase  volume  was  up  a third  — 197^000  cases  — from 
the  preceding  July  to  continue  the  high  sales  level  that 
has  characterized  the  ciirrent  reporting  year.  October- 
July  cumulative  piirchases  were  15  percent  — 1 million 
cases  — ahead  of  I962-63,  the  previous  record  year. 

About  7.8  percent  of  the  Nation's  housewives  served  prune 
juice  in  July  compared  with  only  6.3  percent  a year  ear- 
lier. The  average  size  of  purchase  (2.4  quarts) also  was 
Ifitrger . 

Prices  paid  averaged  40.6  cents  per  quart  compared  with 
last  July's  42.3  cents.  Prices  in  recent  months  have 
been  the  lowest  recorded  since  1959*  Altho\i^  ex- 
penditures per  buying  family  (97  cents)  held  steady, 
total  consumer  outlay  was  up  a fourth  because  more  fami- 
lies bought.  The  season's  ciamulative  expenditures  throu^ 
Jxily  were  up  11  percent  to  a new  peak  for  this  10-month 
period. 


Other  Canned  Juices  Beset  by  Declining  Market 


The  retail  market  for  all  other  canned  single-strength 
juices  such  as  apple,  grape,  pineapple,  tomato  and  the 
blends  continued  to  diminish  in  July.  Sales  were  down 
from  the  unusually  high  levels  that  followed  the  I962 
freeze  to  a 2-yeair  low  despite  the  fact  these  were  the 
least  e3q>ensive  of  the  juices.  Their  share  of  the  house- 
hold market  dropped  from  20  to  I8  percent.  (See  tables 
8,  l4-l8  and  figures  7-8.) 

July  purchases  were  off  8 percent  — 392,000  cases  — 
from  a year  eeirlier.  Purchase  size  averaged  2.2  cans 
among  the  32  percent  of  families  that  bought.  Both  com- 
ponents of  sales  were  the  smallest  recorded  in  the  year 
for  which  this  type  of  data  is  available. 


Prices  were  up  moderately  from  a year  earlier  to  32.6 
cents  per  46-o\ince  can  or  4.3  cents  per  6-ounce  serving. 

In  con^arison,  competing  juices  cost  5*3  to  9 cents  per 
serving,  while  the  canned  fruit  drinks  cost  4 cents. 

Cumulative  purchases  in  the  first  10  months  of  1963-64 
were  off  8 percent  — 3*8  million  cases  — from  the  cor- 
responding period  a year  earlier.  (See  figure  in  margin.) 
Cumulative  expenditures  were  down  slightly. 


- 10  - 


Canned  Juice  Market  Weakens 


Total  cons\amer  purchases  of  canned  single-strength  juices 
in  July  1964  were  off  8 percent  — 513  > OCX)  cases  — from 
the  same  month  of  1963*  This  type  of  product  accounted 
for  about  25  percent  of  the  totsd  quantity  of  juices  and 
drinks  bought  for  home  use  during  the  month  compared 
with  28  percent  a year  earlier.  Contrasted  to  this  loss 
of  market^ frozen  concentrated  juices  and  canned  single- 
strength fruit  drinks  had  larger  shares.  (See  tables 
10,  l4-l8  and  figures  7-9 •) 

Only  39  percent  of  families  used  canned  juices  in  July, 
a decrease  of  about  3 points  from  a year  earlier  and 
practically  the  smallest  proportion  in  the  k years  for 
which  compeirable  data  are  available.  Size  of  purchase 
(2.5  cans)  also  was  smaller  than  usual. 


Retail  prices  averaged  38*2  cents  per  46-ounce  can, 
moderately  above  levels  of  the  3 preceding  years.  The 
typical  buyer  paid  96  cents  for  canned  juices,  about 
15  cents  less  than  he  spent  for  canned  fruit  drinks. 


October-July  cumulative  purchases  of  canned  juices  were 
down  10  percent  — 7 million  cases  — from  the  same 
months  of  I962-63.  (See  figure  in  margin.)  On  the  other 
hand,  cumulative  use  of  canned  fruit  drinks  increased  10 
million  cases. 


CANNED  SINGLE-STRENGTH  FRUIT  DRINKS 


Use  of  Canned  Fniit  Drinks  on  Upturn 


July  household  purchases  of  canned  single-strength  fruit 
drinks  were  up  11  percent  — 600,000  cases  — from  a 
year  earlier  and  were  up  55  percent  from  the  1959-81 
average  for  the  month.  Total  purchases  thus  far  in  the 
1963-64  reporting  year  are  23  percent  — 10  million  cases 
— ahead  of  the  corresponding  period  of  I962-63,  the 
previous  high  year.  (See  tables  11,  l4-l8  and  figures 

7-9.) 


About  28.6  percent  of  the  Nation's  families  bo\ight, 
slightly  more  than  a year  earlier.  The  average  size  of 
purchase  — 3*8  cans  per  bxiying  family  — was  the  largest 
in  the  4 years  for  which  comparable  data  are  available. 
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July  prices  averaged  30*9  cents  per  46-o\mce  can,  an 
amount  within  2 or  3 cents  of  levels  that  have  pre- 
vailed during  the  4 preceding  years.  Except  for  frozen 
concentrated  fruit  drinks,  these  were  the  least  expen- 
sive products  reported. 

The  average  buyer  spent  $1.11  for  canned  fruit  drinks, 
moderately  more  than  last  July  or  most  months  since 
then.  Total  expenditures  were  10  percent  above  the 
year-earlier  mark  and  were  equal  to  the  outlay  for  frozen 
concentrated  orange  Juice.  October -July  cimiulative  ex- 
pend! t\ires  were  up  26  percent. 


FRESH  AND  CANNED  FRUIT 


Downturn  in  Purchases  of  Canned  Grapefruit  Sections  Halted 


Purchases  of  canned  grapefruit  sections  rose  to  a 2-year 
peak  in  July.  And  for  the  first  time  in  the  current 
reporting  year,  consumption  was  above  I962-63  levels. 
Prices  also  were  hi^  and  consumer  outlay  was  the  largest 
recorded  for  several  years.  Supplies  were  below  usual 
levels  because  of  continuing  effects  of  the  I962  freeze. 
(See  tables  I6-I8  and  figures  6-9.) 

Purchases  were  up  15  percent  --  30f000  cases  --  from 
a year  earlier.  About  h percent  of  the  Nation’s  families 
bou^t,  the  largest  proportion  for  more  than  a year. 
Althou^  size  of  purchase  (3»2  can&)  was  the  same  as  in 
July  1963,  it  was  larger  than  in  most  subsequent  months. 

Retail  prices  averaged  27.6  cents  per  No.  303  can.  This 
was  12  percent  higher  than  a year  earlier,  but  was  about 
the  same  as  in  more  recent  months. 


The  typical  buyer  spent  89  cents  for  grapefruit  sections, 
13  percent  more  than  in  July  I963  and  more  than  ordinarily 
spent  for  fresh  grapefruit.  Total  consumer  outlay  for 
sections  was  up  28  percent  and  was  well  above  most  months 
of  the  3 preceding  years. 


October -July  cumulative  purchases  were  23  percent  — 
500,000  cases  — below  the  corresponding  period  of 
1962-63.  Cumulative  expenditures,  however,  were  down 
only  5 percent. 
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Chilled  Citrus  Salads  Have  Strong  Market 


The  quantity  of  chilled  citrus  salads  and  sections  boiight 
for  home  use  was  twice  the  July  I963  volume.  Purchase 
size  averaged  1.4  qtiarts  and  1.4  percent  of  families 
hoxight.  Both  sales  coinponents  were  substantially  larger 
than  a year  earlier . ( See  tables  9 anid  I6-I8 . ) 

Retail  sales  were  slow  in  most  months  of  the  current 
reporting  year;  October-J\aly  cumulative  purchases  were 
7 percent  — l89,OCX)  gaU.ons  — below  corresponding 
months  of  I962-63. 

Retail  prices  were  down  moderately  from  July  I963  to 
75.5  cents  per  quart,  but  were  about  the  same  as  they 
have  been  in  calendar  1964.  The  average  b\iyer  spent 
$1.09  for  chiiLled  citrus  sections,  I6  percent  more  than 
a year  earlier  and  substantially  more  than  he  spent  for 
canned  grapefruit  sections.  Total  July  outlay  was  up 
87  percent.  October-July  cumulative  expenditures  held 
about  the  same  as  in  I962-63  despite  the  drop  in  volume 
of  purchases. 


Fresh  Orange  Sales  Up  Moderately 


*40% 


Retail  sales  of  fresh  oranges  were  down  seasonally  from 
June,  but  the  market  was  still  more  active  than  in  J\jly 
1963.  The  gain  over  a year  earlier  was  a result  of  a 
larger  size  of  purchase  since  fewer  families  bought. 

(See  tables  12,  I6-I8  and  figures  7-9*) 

Retail  prices  averaged  61.3  cents  per  dozen,  moderately 
more  than  paid  in  most  months  of  the  past  year.  The 
typical  buyer  spent  $1.01  for  them,  compared  with  94 
cents  in  July  I963.  As  usual,  this  was  substantiailly 
less  than  spent  for  frozen  concentrated  or  chilled  orange 
juices. 

October-July  cumulative  purchases  of  fresh  oranges  were 
up  4o  percent  — 86.9  million  dozen  — from  the  same 
months  of  I962-63.  Cumulative  expenditures  were  up  28 
percent  ($38  million)  and  were  moderately  leurger  than 
in  1959-60,  the  last  prefreeze  year  for  which  data  are 
available . 


Of  the  total  amount  spent  thus  far  in  I963-64  for  reported 
orange  items  — fresh  oranges,  and  frozen  concentrated, 
chilled  and  canned  orange  juices  — 40  percent  was  \ised 
for  the  purchase  of  the  fresh  fruit,  the  same  proportion 
as  in  1959-60. 
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Grapefruit  Sales  Up  Substantially 


About  one-third  more  — 263^000  dozen  — fresh  grape- 
fruit were  brought  for  home  use  this  July  than  last, 

^fc)st  of  the  gain  stemmed  from  a larger  size  of  purchase, 
since  the  proportion  of  families  buying  (3 *3  percent) 
held  about  the  same.  (See  tables  13 > l6-l8  and  figures 
7-9-) 


Prices  were  down  moderately  from  June  as  well  as  from 
a year  earlier  to  $1*55  per  dozen.  This  decline  was 
relatively  small  conQ)ared  with  the  rise  in  purchases, 
and  consumer  expenditures  were  up  25  percent. 

October-June  cumulative  purchases  rose  8 percent  -- 
6.2  million  dozen  — over  corresponding  months  of 
1962-63.  (See  figure  in  margin.)  Cumulative  expenditures, 
however,  were  up  21  percent.  The  expenditure  for  fresh 
grapefruit  was  about  3 times  the  amount  spent  for  canned 
grapefruit  juice  and  canned  grapefruit  sections. 
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FROZEN  CONCENTRATED  ORANGE  JUICE 

Consumer  Purchases  and  Prices  Paid  ^ 


1953  1958  1963  1961  1962  1963  1964 

^ REPORTING  PERIODS  OF  4 WEEKS  PER  MONTH,  48  WEEKS  PER  YEAR. 

U.  S.  DEPARTMENT  OF  AGRICULTURE  Fig.  1 NEG.  ERS  2537  ECONOMIC  RESEARCH  SERVICE 


Tatle  1. — FROZEN  CONCENTRATED  ORANGE  JUICE:  Consianer  purchases,  percentage  of  fam.llies  buying, 

purchases  per  buying  family,  and  average  prices  paid,  October  I962  to  date,  with  comparisons 


Derlod  1/ 

Total  purchases 

IToportion  of 
families  bi;v’in6 

Purchases  per 
buying  famlTy 

: R:lces  paid  per 

: 6-ounce  can 

Average 

1957-61 

: 1962-  : 
: 1963  : 

1963- 

1964 

1962- 

1963 

: 1963- 

: 1964 

1962- 

1963 

: 1963- 
: 1964 

: Average 
: 1957-61 

: 1962-  : 
: 1963  : 

1963- 

1964 

1,000 

1,000 

1,000 

££l8^ 

gals. 

Bercent 

Bsrcent 

Ounces 

Ounces 

Cents 

Cents 

Cents 

Oct. 

5,111 

6,719 

3,238 

31.5 

20.5 

50.0 

36.4 

19.7 

15.9 

27.7 

Nov. 

4,970 

6,669 

3,263 

31.3 

20.4 

49.8 

36.9 

19.9 

15.9 

27.4 

Dec. 

4,996 

7,215 

3,240 

32.7 

20.3 

51.5 

36.4 

19.6 

15.7 

27.8 

Oct . -Dec . 

15,077 

20,603 

9,?4i 

— 

— 

— 

— 

— 

Jan. 

5,312 

5,066 

3,398 

28.2 

21.4 

41.9 

36.0 

19.6 

21,, 3 

27.3 

Feb. 

5,207 

4,983 

3,283 

28.5 

20.4 

40.7 

36.4 

19.6 

22.6 

27.4 

Ifar. 

5,172 

4,855 

3,494 

28.2 

20.5 

40.2 

38.3 

19.6 

23.2 

27.4 

Jan. -Mar. 

15,691 

14,904 

10,175 

— 

— 

— 

— 

— 

— 

— 

Apr. 

5,14? 

3,801 

3,649 

23.2 

20.7 

38.1 

39.5 

19.3 

25.4 

27.0 

May 

4,941 

3,393 

3,572 

21.7 

20-5 

36.3 

39.3 

19.3 

27.5 

25.7 

June 

4,740 

3,069 

3,551 

19.2 

19.8 

37.1 

39.4 

19.5 

27.8 

25.7 

Apr. -June 

14,828 

10,263 

10,772 

— 

— 

— 

— 

— 

JtiJy 

4,601 

3,049 

3,349 

19.3 

19.1 

36.6 

39.0 

19.6 

28.1 

25.6 

Aug. 

4,580 

2,931 

18.8 

36.1 

19.8 

28.2 

Sept. 

5,111 

3,222 

20.2 

36.9 

19.6 

28.0 

July-Sept. 

14,292 

9,202 

— 

— 

— 

— 

Season 

59,888 

54,972 

— 

— - 

19.6 

21.7 

Data  are  for  4-week  (28-day)  periods  to  facilitate  comparisons;  hence,  season  Includes  only  48 

weeks . 
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CHILLED  ORANGE  JUICE 

Consumer  Purchases  and  Prices  Paid^ 
4 PER  QT. ^ 


MIL.  GAL. 


3.0 


2.5 


2.0 


1.5 


1952-  1957-  1962- 
1953  1958  1963 


OCT. 

1961 


OCT. 

1962 


OCT. 

1963 


OCT. 

1964 


^REPORTING  PERIODS  OF  4 WEEKS  PER  MONTH,  48  WEEKS  PER  YEAR. 

U.  S.  DEPARTMENT  OF  AGRICULTURE  Fig.  2 NEG.  ERS  2538  ECONOMIC  RESEARCH  SERVICE 


Table  2.— CHUiLED  ORANGS  JUICSI:  Consumer  purchases,  percentage  of  families  buying,  purchases 

per  buying  family,  and  avereige  prices  paid,  October  1962  to  date,  with  comparisons 


Period  1/ 

Total  purchases  j 

Proportion  of 
families  bv^ing 

Forchases  per  : 
buying  family  : 

Prices  paid  per 
quart 

Average 

10S7-61 

1962-  ; 
1963  : 

1963-  : 
1964  : 

1962- 

1963 

: 1963- 
: 1964 

1962- 

1963 

1963-  : 
1964  ; 

Average 
1657-6] 

1962-  : 
■—12.63-1 

1963- 

1<?64 

1,000 

1,000 

1,000 

gals. 

gals. 

gals. 

Percent 

Percent 

Ounces 

Ounces 

Cents 

Cents 

Cents 

Oct. 

1,950 

2,849 

2,144 

6.0 

5.1 

111.7 

97.5 

39.7 

37.1 

»v7.3 

Nov. 

2,017 

2,811 

2,074 

6.2 

‘^.7 

106.7 

102.4 

40.2 

36.4 

48.5 

Dec. 

1,911 

3,002 

2,097 

6.3 

4.7 

111.4 

99.0 

40.0 

36.3 

48.1 

Oct. -Dec. 

5,878 

8,662 

6,315 

— 

— 

— 

— 



— - 

— 

Jan. 

2,098 

2,884 

2,197 

6.4 

5.4 

105.4 

91.9 

39.1 

39.8 

47.9 

Peb. 

2,288 

2,948 

2,440 

6.5 

5.5 

105.1 

98.9 

38.7 

41.6 

47.9 

Her. 

2,267 

2,997 

2,276 

6.4 

5.2 

109.3 

98.7 

39.6 

42.4 

48.1 

Jan. -Mar. 

6,653 

8,829 

6,913 

— 

— 

— 

— 

Apr. 

2,239 

2,555 

2,677 

5.6 

6.1 

106.5 

97.7 

39.3 

44.1 

46.4 

May 

2,339 

2,393 

2,565 

5.5 

5.6 

100.4 

103.0 

38.7 

44.9 

47.4 

June 

2,291 

2,249 

2,412 

5.^^ 

5.3 

96.6 

99.9 

38.3 

46.6 

47.7 

Apr. -June 

6,869 

7,197 

7,654 

— 

— 

— 

— 

— 

— 

Jii3y 

2,064 

2,099 

2,282 

5.1 

5.1 

94.2 

100.0 

39.1 

47.7 

48.0 

Aug. 

1,901 

2,094 

4.9 

98.4 

39.6 

47.4 

Sept. 

1,974 

1,951 

4.6 

98.8 

39.6 

47.5 

July-Sept. 

5,939 

6,144 

— 

— 

— 

— 

Season 

25,339 

30,832 

— 

— 

39.3 

42.1 

weeks. 


1/  Data  are  for  4-week  (28-day)  periods  to  facilitate  comparisonsj  hence,  season  Includes  only  48 
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CANNED  SINGLE-STRENGTH  ORANGE  JUICE 

Consumer  Purchases  and  Prices  Paid  ^ 


1953  1958  1963  1961  1962  1963  1964 

A REPORTING  PERIODS  OF  4 WEEKS  PER  MONTH.  48  WEEKS  PER  YEAR.  O EQUIVALENT  24  NO.  2’S.  432  OUNCES. 

U.  S.  DEPARTMENT  OF  AGRICULTURE  Fig.  3 NEG.  ERS  2539  ECONOMIC  RESEARCH  SERVICE 


Table  3> — CANNED  SINGIE-STRENOTH  ORANGE  JUICE:  Consumer  purchases^  percentage  of  families  buying^ 

purchases  per  buying  family^  and  average  prices  ped.d^  October  1962  to  date,  with  comparisons 


Period  ^ 

Total  purchases 

: Proportion  of 

: families  bvylng 

Purchases  per 
biylng  family 

Prices  paid  per 
46-ounce  can 

Average  : 
1957-61  ; 

1962-  : 
1963  : 

1963- 

1964 

: 1962- 
: 1963 

: 1963- 
: 1964 

1962-  : 
1963  : 

1963- 

1964 

Average 

1957-61 

: 1962-  : 
: 1963  : 

1963- 

1964 

1,000 

1,000 

1,000 

cases 

cases 

cases 

Percent 

Percent 

Ounces 

Ounces 

Cents 

Cents 

Cents 

Oct. 

852 

749 

455 

6.3 

94.3 

78.5 

37.8 

35.5 

50.2 

Nov. 

808 

677 

456 

5.9 

4.3 

90.5 

84.4 

37.7 

35.8 

51.4 

Dec. 

754 

699 

450 

6.0 

4.4 

92.3 

79.3 

38.1 

34.0 

53.7 

Oct. -Dec. 

2,4l4 

2,125 

1,361 

— 

— 

— 

— 

— 

— 

Jan. 

892 

779 

453 

6.6 

4.4 

93.2 

79.5 

37.0 

36.5 

56.0 

Peb. 

909 

680 

415 

6.7 

4.3 

80.3 

77.0 

37.5 

41.8 

55.4 

Ifar. 

915 

823 

376 

6.9 

3.8 

93.8 

78.8 

37.5 

43.5 

58.5 

Jan. -Mar. 

2,716 

2,282 

1,244 

— 

- — 

— 

Apr. 

881 

618 

401 

5.7 

4.2 

84.6 

77.1 

37.8 

44.9 

57.7 

May 

838 

611 

365 

5.3 

3.8 

90.4 

73.5 

37.9 

46.4 

57.5 

June 

806 

564 

362 

5.1 

3.5 

86.4 

80.5 

37.7 

46.8 

57.5 

Apr.-J\me 

2,525 

1,793 

1,128 

— 

— 

— 

— 

— 



July 

764 

467 

337 

4.7 

3.5 

77-1 

76.0 

38.5 

47.7 

55-5 

Aug. 

708 

421 

4.2 

78.9 

39.0 

48.5 

Sept. 

709 

474 

4.6 

80.7 

39.9 

48.9 

July-Sept. 

2,181 

1,362 

— 

--- 

— 

Season 

9,836 

7,562 

— 

— 

38.0 

41.7 

2/  Data  are  for  4-veek  (28-day)  periods  to  facilitate  comparisons}  hence,  season  includes  only  U8 
weeks.  Equivalent  cases  24  No.  2 cans  ...  432  ounces  per  case. 
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CANNED  SINGLE-STRENGTH  GRAPEFRUIT  JUICE 


Consumer  Purchases  and  Prices  Paid  ^ 


MIL.  CASES  0“| C PER  46-OZ. 


MIL. 


CASES  ^ 


1953  1958  1963 


1961  1962  1963  1964 


^ REPORTING  PERIODS  OF  4 WEEKS  PER  MONTH,  48  WEEKS  PER  YEAR.  ^EQUIVALENT  24  NO.  2’S,  432  OUNCES. 

U.  S.  DEPARTMENT  OF  AGRICULTURE  Fig.  4 NEG.  ERS  2540  ECONOMIC  RESEARCH  SERVICE 


Table  4.— CANNED  SINGIE-STRENGTE  C®APEJ)HU1t  JUICE:  Consvimer  purchases,  percentage  of  families  buying, 

purchases  per  buying  family,  and  average  prices  paid,  October  I962  to  date,  with  comparisons 


Period  T/ 

Total  purchases 

Rroportion  of 
families  biylng 

Purchases  per  : 
buying  family  : 

Ptiees  paid  per 
46-ounce  can 

Average  : 

1962-  : 

1963- 

1962- 

: 1963- 

1962-  : 

1963-  : 

Average 

1962-  : 

1963- 

1957-61  : 

1963  : 

1964 

1963 

: 1964 

1963  : 

1964  : 

1957-61 

1963  : 

1964 

1,000 

1,000 

1,000 

cases 

cases 

cases 

Percent 

Percent 

Ounces 

Ounces 

Cents 

Cents 

Cents 

Oct. 

772 

765 

620 

5.8 

4.9 

104.4 

97.2 

30.3 

26.6 

37.9 

Nov. 

683 

697 

566 

5.4 

4.6 

102.6 

96.7 

30.7 

27.0 

38.4 

Dec. 

643 

765 

576 

5.4 

4.7 

111.0 

95.1 

30.4 

26.4 

38.3 

Oct. -Dec. 

2,098 

2,227 

1,762 

— 

— 

— 

— 

— 

— 

— 

Jan. 

755 

726 

575 

5.8 

4.5 

98.3 

99.1 

30.1 

29.6 

38.9 

Peb. 

715 

674 

636 

5.7 

4.8 

93.0 

99.6 

30.4 

33.5 

38.5 

ibr. 

738 

728 

549 

5.9 

4.6 

97.8 

93.5 

30.1 

35.3 

40.3 

Jan. -Mar. 

2,208 

2,128 

1,760 

— 

— 

— 

— 

— 

— 

Apr. 

793 

668 

5.2 

4.0 

99.9 

89.4 

29.1 

35.7 

42.8 

May 

781 

621 

4^ 

5.0 

4.2 

97.8 

88.8 

28.9 

36.5 

42.5 

June 

714 

659 

427 

5.4 

3.8 

95.6 

86.3 

29.2 

36.7 

43.5 

Apr. -June 

2,288 

1,948 

1,372 

— 

— 

— 

• — 

— 

— 

••• 

JuTy 

632 

652 

464 

5.1 

3.8 

99.6 

92.8 

30.3 

37.1 

42.9 

Aug. 

683 

606 

4.5 

103.8 

29.9 

37.7 

Sept. 

663 

568 

4.8 

92.9 

30.3 

38.5 

JuTy-Sept. 

1,978 

1,826 

— 

— 

— 

— 

Season 

8,572 

8,129 

— 

— 

30.0 

33.1 

1/  Data  are  for  4-veek  (28-day)  periods  to  facilitate  comparisons;  hence,  season  includes  only  48 
weeks.  Equivalent  cases  24  No.  2 cans... 432  ounces  per  case. 
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PRUNE  JUICE 

Consumer  Purchases  and  Prices  Paid  ^ 


^REPORTING  PERIODS  OF  4 WEEKS  PER  MONTH,  48  WEEKS  PER  YEAR.  O EQUIVALENT  24  NO.  2’S,  432  OUNCES. 

U.  S.  DEPARTMENT  OF  AGRICULTURE  Fig.  5 NEG.  ERS'2541  ECONOMIC  RESEARCH  SERVICE 


Table  FRUNE  JUICE:  Consumer  purchases,  percentage  of  families  buying,  purchases  per  buying  family, 

and  average  prices  paid,  October  1962  to  date,  with  comparisons 


Berlod  1/ 

Total  purchases 

Proportion  of 
families  biding 

Purchases  per  : 
buying  family  : 

Prices  paid  per 
quart 

Average  : 

1962-  ; 

1963- 

1962- 

: 1963- 

1962- 

1963-  : 

Average  : 

1962-  : 

1963- 

1957-61  : 

1963  : 

1964 

1963 

: 1964 

1963 

1964  : 

1957-61  ; 

1963  ; 

1064 

1,000 

1,000 

1,000 

cases 

cases 

cases 

Percent 

Percent 

Ounces 

Ounces 

Cents 

Cents 

Cents 

Oct. 

632 

660 

731 

6.9 

7.3 

75.6 

77.6 

39.9 

42.1 

40.8 

Nov. 

598 

652 

708 

6.9 

7.2 

74.6 

76.1 

40.5 

42.5 

42.0 

Dec. 

599 

636 

706 

6.3 

7.3 

79.7 

74.5 

40.8 

42.8 

41.6 

Oct . -Dec . 

1,829 

1,948 

2,145 



- — 

— 

— 

Jan. 

652 

693 

856 

7.1 

8.4 

76.8 

78.3 

40.9 

42.7 

40.7 

Peb. 

653 

716 

888 

7.7 

8.7 

73.6 

78.9 

41.4 

42.4 

40.5 

Ifer . 

654 

719 

824 

7.8 

8.6 

72.6 

73.5 

41.5 

43.2 

40.5 

Jan. -Mar. 

1,959 

2,128 

2,568 

— 

— 

— 

— 

— 

— 

— 

Apr. 

602 

749 

826 

8.1 

8.0 

72.8 

78.1 

41.7 

42.3 

40.8 

May 

607 

700 

734 

7.4 

7.4 

74.1 

75.8 

41.8 

41.2 

41.1 

J\me 

600 

659 

756 

7.1 

7.4 

72.3 

77.7 

41.7 

42.4 

40.9 

Apr. -June 

1,809 

2,108 

2,316 

— 

— 

— 

— 

- — 

— 

— 

J\ily 

571 

594 

791 

6.3 

7.8 

73.1 

76.9 

41.7 

42.3 

40.6 

Aug. 

569 

651 

6.8 

74.3 

4l.6 

41.6 

Sept. 

602 

632 

6.6 

74.5 

41.7 

41.4 

JuJy-Sept . 

1,742 

1,877 

— 

— 

— 

— 

Season 

7,339 

8,061 

— 

— 

41.3 

42.2 

1/  Data  are  for  U-week  (28-day)  periods  to  facilitate  con^iarlsons^  hence,  season  Includes  only  48 
weeks.  Equivalent  cases  24  No.  2 cans  ...  432  oxinces  per  case. 
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CANNED  GRAPEFRUIT  SECTIONS 

Consumer  Purchases  and  Prices  Paid  ^ 


MIL.  CASES  °1  < PER  16-OZ,  I I MIL.  CASES® 


1953  1958  1963 


1961  1962  1963  1964 


A REPORTING  PERIODS  OF  4 WEEKS  PER  MONTH,  48  WEEKS  PER  YEAR.  "O  EQUIVALENT  24  NO.  2'S  480  OUNCES. 


U.  S.  DEPARTMENT  OF  AGRICULTURE 


Fig.  6 NEG.  ERS  2542  ECONOMIC  RESEARCH  SERVICE 


Table  6.— CANNED  GRAIfflRUIT  SECTIONS:  Consumer  purchases,  percentage  of  families  buying,  purchases 

per  buying  family,  and  average  prices  paid,  October  1962  to  date,  with  comparisons 


Period  1/ 

Total  purchases 

Proportion  of 
families  btylng 

Purchases  per 
buying  family 

Prices  paid  per 
No.  303  can 

Average  : 

1962-  : 

1963- 

1962- 

: 1963- 

1962- 

: 1963- 

Average  : 

1962-  : 

1963- 

1957-61  ; 

1963  : 

1964 

1963 

: 1964 

1963 

: 1964 

1957-61  : 

1963  : 

1964 

1,000 

1,000 

1,000 

cases 

cases 

cases 

Percent 

Percent 

Ounces 

Ounces 

Cents 

Cents 

Cents 

Oct. 

311 

285 

183 

4.5 

3.2 

55.0 

49.4 

20.0 

20.1 

27.0 

Nov. 

249 

182 

143 

3.3 

2.9 

49.0 

43.0 

20.3 

21.2 

27.8 

Dec. 

192 

201 

in 

3.3 

2.4 

54.1 

39.8 

20.5 

20.3 

27.6 

Oct . -Dec . 

752 

668 

437 

— 

— 

— 

— 

— 

— 

— 

Jan. 

245 

228 

164 

3.8 

3.1 

52.4 

45.8 

20.2 

21.3 

26.9 

Peb. 

239 

233 

159 

3.8 

2.7 

53.0 

49.7 

20.2 

22.5 

27.6 

Mer. 

225 

219 

142 

3.9 

2.9 

48.4 

41.4 

20.4 

22.9 

27-5 

Jan. -Mar. 

709 

6S0 

465 

— 

— 

— 

- — 

— 

Apr. 

227 

182 

162 

3.4 

3.1 

47.1 

44.2 

20.3 

23.3 

27.9 

May 

233 

223 

176 

3.9 

3.4 

49.2 

44.3 

20.4 

23.8 

28.1 

June 

255 

223 

207 

3.9 

3.6 

50.7 

49.8 

20.5 

24.5 

28.2 

Apr. -June 

715 

628 

545 

— 

— 

— 

— 

— 

— 

— 

July 

264 

204 

234 

3.4 

3.9 

51.4 

51.4 

20.7 

24.7 

27.6 

Aug. 

253 

179 

3.1 

50.7 

20.4 

25.6 

Sept. 

284 

200 

3.3 

52.6 

20.4 

26.1 

July-Sept. 

801 

583 

— 

— 

— 

— 

Season 

2,977 

2,559 

— 

— 

20.4 

22.9 

Data  are  for  4-week  (28-day)  periods  to  facilitate  comparisons;  hence,  season  Includes  only  48 
weeks.  Equivalent  cases  24  No.  2 cans  ...  480  ovmces  per  case. 
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Table  7»"“^^0ZEN  CX)NCENTRATED  FRUIT  1®INKS;  Consxmer  purchases,  percentage  of 
families  buying,  purchases  per  buying  family,  and  average  prices  paid, 

April  1963  to  date 
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Data  are  for  28-day  (4-veek)  periods  to  facilitate  comparisons;  hence,  season  Includes  only  48  weeks. 


Table  8.-- OQSER  FROZEIN  CX)NCENTRATED  Ain>  CANRED  SINGIE-STOERCtTH  JUICES:  Consumer  purchases,  percentage 

of  families  buying,  purchases  per  buying  family,  and  average  prices  paid,  October  I962  to  date 


Other  frozen 
concentrated  .lulces  2/ 


Other  canned  single-strength  Juices  ^ 


Period  1/ 

Purchases 

Prices  paid  per 
6-otmce  can 

_ . : Proportion  of 

Purchases  ^ . 

tfandlies  huyinx 

Purchases  per 
buying  family 

Prices  paid  per 
46-ounce  can 

1962-  : 1963- 
1963  : 1964 

1962-  : 
1963  : 

1963- 

1964 

1962-  : 
1963  : 

1963- 

1964 

1963- 

1964 

1^3- 

1964 

1962-  : 
1963  : 

1963- 

1964 

Oct. 

Nov. 

Dec. 

Oct. -Dec. 

1,000  1,000 
gals.  gals. 

675  932 

643  853 

676  725 
1,994  2,510 

Cents 

18.2 

18.2 

17.9 

Cents 

20.7 

21.2 

21.4 

1,000 

cases 

"*^391 

4,535 

4,247 

13,173 

1,000 

cases 

4,619 

4,705 

14,365 

Percent 

34.3 

34.1 

35.2 

Ounces 

n4.i 

103.6 

102.8 

Cents 

”2^ 

29.9 

30.3 

Cents 

30.6 

31.5 

31.8 

Jan. 

Feb. 

Mar. 

Jan. -Mar. 

1,027  981 
1,082  1,007 
1,106  944 
3,215  2,932 

18.2 

19.0 

19.1 

21.3 

21.0 

21.6 

5,340 

5,867 

6,242 

17,449 

5,106 

5,l40 

4,982 

15,228 

36.8 

36.3 

36.6 

107.4 

108.2 

105.2 

29.8 

29.8 

30.0 

32.0 

31.8 

31.9 

Apr. 

May 

June 

Apr. -June 

1,161  1,102 
1,208  828 

975  834 

3,344  2,764 

19.2 
19.4 

20.3 

21.1 

21.5 

21.0 

5,605 

5,510 

5,171 

16,286 

4,7591 

4,668 

4,433 

13,860 

34.9 

34.4 

33.8 

104.8 

103.8 
100.4 

30.5 

30.2 

30.8 

33.1 

32.9 

32.8 

July 

Aug. 

Sept. 

July-Sept. 

903  800 

872 
822 
2,597 

20.3 

20.6 

21.0 

21.1 

4,720 

4,740 

4,748 

i4,208 

4,328< 

32.2 

101.4 

31.4 

31.5 
31.7 

32.6 

Season 

11,150 

19.3 

61,116 

30.5 

Table  9.-- CHILIED  CITRUS  SAIADS  MD  SECTIONS:  Consumer  purchases,  percentage  of  families 

bu^ng,  purchases  per  biiylng  family,  and  average  prices  paid,  October  I962  to  date  ^ 


Period  ^ 

Purchases 

Proportion  of  ; 

families  buying 

Purchases  per 
buying  family 

Prices  paid  per 
32-ounee  Jar 

1962-  : 
1963  : 

1963- 

1964 

1962- 

1963 

: 1963- 
: 1964 

1962- 

1963 

: 1963- 

: 1964 

1962- 

1963 

: 1963- 
: 1964 

1,000 

1,000 

gals. 

gals. 

Percent 

Percent 

Ounces 

Ounces 

Cents 

Cents 

Oct. 

311 

194 

1.8 

1.0 

42.1 

43.9 

53T0" 

77.9 

Nov. 

394 

256 

2.0 

1.3 

47.0 

47.4 

61.6 

68.9 

Dec. 

326 

222 

1.7 

1.2 

45.2 

45.3 

62.4 

71.3 

Oct. -Dec. 

1,031 

672 

Jan. 

295 

222 

1.7 

1.2 

42.4 

44.5 

64.8 

76.1 

Feb. 

298 

251 

1.6 

1.2 

45.4 

49.6 

70.2 

75.8 

Mar. 

286 

224 

1.6 

1.3 

42.5 

41.8 

72.5 

74.6 

Jan. -Mar. 

879 

697 

Apr. 

284 

280 

1.4 

1.3 

47.2 

51.5 

75.0 

74.5 

May 

258 

338 

1.4 

2.1 

43.2 

37.6 

76.8 

74.6 

Jtme 

180 

312 

1.0 

1-9 

44.1 

39.3 

77.5 

76.2 

Apr. -June 

722 

930 

— 

— 

— 

— 

— 

July 

l44 

288 

0.9 

1.4 

37.2 

46.4 

80.7 

75.5 

Aug. 

134 

0.7 

44.9 

82.6 

Sept. 

119 

0.6 

45.5 

82.5 

July-Sept . 

397 

Season 

3,029 

70.2 

V Data  are  for  l^-week  (28  day)  periods  to  facilitate  comparisons;  hence,  sesison  includes  only  48  weeks. 
2/"tocludes  citr\is  blends  and  concentrates  other  them  orange.  2/  Includes  citrus  blends  emd  canned  Juices 
other  than  orange,  grapefruit,  and  prune.  4/  Kiese  estimates,  like  all  others  in  this  report,  eon  based  on 
sample  data,  and  are  siibject  to  sampling  errors.  Because  of  the  small  number  of  families  buying  estimates 
for  chilled  salads  particvilarly  should  be  used  with  caution. 

Equivalent  cases  24  No.  2 cans  ...  432  ounces  per  case. 
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Table  10. — TOTAL  CAITOED  SXNGIf-SERERGTH  JUICES:  Consumer  purcbeises,  percentage  of  families  bviylng, 
purchases  per  buying  family,  6md  average  prices  paid,  October  I962  to  date,  with  coiaparlsons 


Period  2J 

Total  purchases  . 

Proportion  of 
families  buying 

Purchases  per 
buying  family 

Prices  paid  per 
48-ounce  can 

. Average 

: 1962- 

1963-  : 

1962- 

: 1963- 

1962- 

: 1963- 

Average  '• 

1962-  : 

1963- 

1957-61 

: 1963 

1964  : 

1963 

: 1964 

1963 

: 1964 

19S7-61  : 

1963  : 

1964 

1,000 

1,000 

1,000 

cases 

cases 

cases 

Percent 

Percent 

Ounces 

Ounces 

Cents 

Cents 

Cents 

Oct. 

6,732 

6,565 

6,847 

40.7 

41.5 

127 

128.2 

33.2 

35.6 

Nov. 

6,495 

6,561 

6,349 

42.1 

41.3 

123 

117.8 

33.3 

36.8 

Dec. 

6,152 

6,347 

6,437 

41.2 

41.8 

122 

117.7 

33.4 

37.0 

Oct . -Dec . 

19,379 

19,473 

19,633 

— 

— 

— 

— 

Jan. 

6,931 

7,538 

6,990 

45.5 

44.2 

130 

122.0 

33.4 

37.4 

Feb. 

6,940 

7,937 

7,079 

47.1 

43.8 

133 

123.4 

- — 

34.0 

37.1 

Mar. 

7,015 

8,512 

6,731 

47.9 

43.9 

l4o 

118.4 

— 

34.5 

37.3 

Jan. -Mar. 

20,886 

23,987 

20,800 

— 

— 

— 

— 

Apr. 

6,875 

7,640 

6,447 

45.7 

41.8 

131 

118.5 

35.1 

38.6 

May 

6,817 

7,442 

6,251 

44.9 

40.4 

130 

117.8 

34.8 

38.2 

June 

6,454 

7,053 

5,978 

43.6 

40.0 

127 

114.2 

— 

35.4 

38.4 

Ain*. -June 

20,146 

22,135 

18,676 

— 

— 

— 

— 

— 

July 

6,013 

6,433 

5,920 

41.7 

38.9 

120 

115.2 

35.9 

38.2 

Aug. 

5,892 

6,418 

40.3 

124 

36.1 

Sept. 

5,995 

6,422 

39.7 

126 

36.3 

July-Sept . 

17,900 

19,273 

- — 

— 

— 

Season 

78,311 

84,868 

— 

— 

— 

34.6 

Table  11. — CAHNED  SmOIf-STOENGTH  FRUIT  URINKS:  Consisner  purchases,  percentage  of  families  buying, 

purchases  per  buying  family,  and  avez'age  prices  paid,  October  1962  to  date,  with  coiqparlsons 


Period  1/ 

Total  purchases  ! 

Proportion  of 
families  buying 

Purchases  per 
buying  family 

Prices  paid  per 
46-ounce  can 

Average 

: 1962- 

: 1963-  : 

1962- 

1963- 

1962- 

: 1963- 

Average  : 

1962-  : 

1963- 

1959-61 

: 1963 

: 1964  : 

1963 

1964 

1963 

: 1964 

1959-61  : 

1963  : 

1964 

1,000 

1,000 

1,000 

cases 

cases 

cases 

Percent 

Percent 

Ounces 

Ounces 

Cents 

Cents 

Cents 

Oct. 

2,858 

3,304 

4,630 

18.9 

23.6 

138 

152.2 

32.0 

30.7 

32.0 

Nov. 

2,577 

2,905 

3,990 

17.5 

21.9 

131 

143.2 

32.8 

31.7 

32.2 

Dec. 

2,635 

2,859 

4,224 

17.4 

21.9 

130 

150.2 

32.3 

31.8 

32.8 

Oct. -Dec. 

8,070 

9,068 

12,844 

- — 

— 

— 

— 

— 

— 

— 

Jan. 

3,235 

4,176 

5,094 

22.2 

25.0 

148 

156.0 

31.8 

30.4 

32.1 

Feb. 

3,362 

4,594 

5.624 

23.9 

26.5 

151 

164.0 

31.9 

30.9 

32.1 

Mar. 

3,408 

4,703 

5,471 

25.5 

26.5 

145 

160.3 

31.7 

30.9 

32.1 

Jan. -Mar. 

10,005 

13,473 

16,189 

— 

— 

— 

— 

Apr. 

3,558 

5,075 

^957 

26.4 

28.4 

151 

162.4 

31.7 

30.9 

31.8 

May 

3,758 

5,169 

6,213 

26.5 

29.1 

153 

165.2 

31.7 

31.0 

31.7 

June 

4,027 

5,035 

5,980 

26.4 

28.6 

149 

160.3 

31.3 

31.3 

31.4 

Apr. -June 

11,343 

15,279 

18,150 

- — 

— 

— 

- — 

— 

— 



Ju3y 

4,007 

5,600 

6,201 

28.0 

28.6 

156 

165.8 

30.8 

31.1 

30.9 

Aug. 

3,486 

5,241 

26.2 

156 

31.1 

31.5 

Sept. 

3,233 

4,509 

23.5 

150 

31.5 

32.1 

Juiy-Sept . 

10,726 

15,350 

— 

— 

— 

Season 

4o,l44 

53,170 

— 

— 

31.7 

31.2 

Data  are  for  4-week  (28-day)  periods  to  facilitate  comparisons;  hence,  »eaaon  includes  only  48 
weeks.  Equivalent  cases  No.  24  cans  ...  432  ounces  per  case. 
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Teible  12. — FRESH  ORANGES:  Consumer  purchases,  percentage  of  families  buying,  purchases  per 

buying  family,  and  average  prices  paid,  October  1962  to  date,  with  cairparlsons 


Period  ^ 

Total  purchases 

: Proportion  of 

: families  biylng 

Purchases  per  : 
bxylng  family  : 

Prices  paid 
dozen 

per 

1959- 

_1960. . 

: 1962- 

H H 
^VO 

1 

: 1962- 
: 1963 

: 1963- 
: 1964 

1962-  : 
1963  : 

1963-  : 
1964  : 

1959- 

1960 

: 1962- 

: 196^ 

: 1963- 

: 1964 

1,000 

1,000 

1,000 

doz. 

doz. 

doz. 

Percent 

Percent 

Oranges 

Oranges 

Cents 

Cents 

Cents 

Oct. 

22, 95^^ 

12,888 

12,673 

15.3 

15.4 

18.4 

17.8 

52.6 

62.4 

62  .-3 

Nov. 

33,469 

24,791 

20,61^4 

27.9 

24.9 

19.5 

17.9 

45.2 

48.6 

59.7 

Dec. 

W,925 

42,444 

4o,5^ 

41.5 

4o.8 

22.4 

21.4 

43.4 

49.4 

55.8 

Oct . -Dec . 

105, 3 W 

80,123 

73,873 

— 

— 

— 

— 

— 

Jan. 

48,506 

27,332 

42,660 

31.8 

39.2 

18.8 

23.3 

45.9 

67.3 

57.5 

Feb. 

VSbx. 

Jan.-MEur. 

48,592 

42,9*H 

i4o,039 

25,296 

20,699 

73,327 

43,928 

41,937 

128,525 

29.5 

25.6 

39.5 

38.0 

18.7 

17.7 

23.8 

23.7 

49.6 

51.8 

72.9 

74.6 

57.4 

57.6 

Apr. 

35,817 

18,016 

35,406 

22.5 

32.7 

17.5 

23.1 

53.7 

77.4 

61.2 

May 

29,927 

16,790 

28,964 

20.8 

28.1 

17.6 

22.0 

51.3 

75.3 

58.3 

June 

21,441 

13,997 

21,673 

17.4 

21.8 

17.5 

21.3 

54.2 

68.6 

56.3 

Aitt*.-June 

87,185 

48,803 

86,043 

— 

— 

— 

— - 

— 

— 

July 

14,214 

12,232 

12,900 

14.3 

13.9 

18.5 

19.7 

54.6 

61.0 

61.3 

Aug. 

11,182 

10,091 

11.7 

18.7 

56.5 

61.8 

Sept. 

12,916 

11,491 

13.5 

18.5 

54.1 

58.3 

July-Sept. 

38,312 

33,814 

— 

— 

Season 

370,884 

236,067 

— 

— 

49.7 

63.5 

Table  13* — FRESH  GRAPEFRUIT:  Consumer  piu'chases,  percentage  of  families  buying,  purchases  per 

buying  family,  and  average  prices  paid,  October  1962  to  date,  with  comparisons 


Period  3/ 

Total  purchases 

Proportion  of 
families  b\:ying 

Purchases  per 
buying  family 

Prices  paid  per 
dozen 

1959- 

1960 

: 1962- 
: 1963 

1963- 

1964 

1962- 

1963 

: 1963- 

: 1964 

1962- 

1963 

: 1963- 
: 1964 

1959- 

1960 

1962-  : 
1963  : 

1963- 

1964 

1,000 

1,000 

1,000 

Grape- 

Grape- 

doz. 

doz. 

doz. 

Percent 

Percent 

fruit 

fruit 

Cants 

Cents 

Cents 

Oct. 

7,632 

5,796 

6,4l0 

17.1 

19.2 

7.4 

7.2 

93.0 

96.5 

117.3 

Nov. 

10,234 

10,570 

10,203 

24.7 

23.4 

9.4 

9.4 

86.1 

87.4 

110.4 

Dec. 

11,023 

11,349 

10,760 

23.7 

23.5 

10.5 

9.8 

83.4 

88.4 

109.5 

Oct .-Dec. 

28,889 

27,715 

27,373 

— 

— 

— 

— 

— 

— 

Jan. 

13,533 

9,217 

12,880 

21.2 

27.1 

9.5 

10.2 

83.9 

106.2 

110.7 

Feb. 

14,486 

10,191 

13,057 

22.6 

26.8 

9.9 

10.5 

82.6 

106.8 

110.8 

Mar. 

14,106 

9,963 

12,627 

21.8 

25.5 

10.0 

10. i 

85.2 

108.6 

117.2 

Jan. -Mar. 

42,125 

29,371 

37,964 

— 

— 

— 

— 

— 

— 

Apr. 

11,086 

8,933 

8,375 

19.4 

19.1 

10.0 

9.4 

94.1 

115.6 

137.0 

May 

6,769 

5,946 

4,370 

15.0 

11.8 

8.6 

7.9 

107.3 

133.2 

154.2 

J\me 

3,422 

2,663 

2,454 

8.7 

7.4 

6.7 

7.0 

116.3 

163.5 

158.6 

Ai*r.-Jtuie 

21,277 

17,542 

15,199 

- -- 

— 

— 

— 

July 

1,669 

765 

1,028 

3.2 

3.3 

5.3 

6.5 

119.4 

167.4 

155.2 

Aug. 

1,221 

466 

2.2 

4.7 

126.8 

166.2 

SeiJt. 

1,156 

836 

3.9 

4.6 

129.7 

136.9 

July-Sept. 

4,046 

2,067 

— 

— 

— 

— 

Season 

96,337 

76,695 

— 

— 

90.5 

107.1 

1/  Data  are  for  4-week  (28-day)  periods  to  facilitate  comparisons;  hence,  season  includes  only  48 


weeks. 
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Table  l4.— Total  consumer  purchases  of  orange  and  grapefrxiit  Juices,  other  Juices,  and  fruit  drinks,  equivalent 

single-strength  basis,  October  196I  to  date  \J 
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^ Frozen  concentrated  Juices  and  orange  drink  converted  to  single-strength  equivalent  at  4 tb  1;  other  frozen  concentrated  fruit  dr InkSj  marketed 
at  various  concentration^  at  4.7  to  1.  The  latter  is  an  approximation,  as  the  product  mix,  which  may  vary  by  nwnths,  is  not  available.  ^ 4-weeks 
(28-days)  per  month;  48  weeks  per  season.  ^ Frozen  concentrated,  chilled  and  canned  single -strfength  orange  Juices,  and  canned  single -strength  grape- 
fruit Juice;  excludes  citrus  blends.  ^ All  other  frozen  concentrated  and  canned  single-strength  Juices,  including  citrus  blends. 

Equivalent  cases  24  No.  2 cans  ...  432  ounces  per  case. 
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^ Based  on  prices  paid  per  specified  \init:  Frozen  concentrated  jiiices  and  drinks,  6-ovince;  chilled  orange  Juice  and  prune  Juice,  32-ounce; 

all  others,  46-ounce.  £/  4-weeks  (28-days)  per  month;  48-weeks  per  season.  ^ Frozen  concentrated  Juices  and  orange  drink  converted  to  ready- 
to-drink  basis  at  4 to  1;  other  frozen  concentrated  fruit  drinks  at  4.7  to  1.  See  table  l4.  4/  Includes  citrus  blends.  Data  for  frozen 

concentrated  fruit  drinks  not  available  October-March,  1962-63;  hence,  prices  in  parentheses  are  not  comparable  with  subsequent  periods. 


Table  l6. --Average  expenditures  per  buying  family  for  citrus  fruit,  Juices,  drinks,  and  other  products,  October  I962  to  date 
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^ Based  on  prices  paid  per  specified  emit:  Frozen  concentrated  Juices  and  drinks,  6-ounce;  chilled  orange  Juice,  prune  Juice,  and  chilled 
citrus  salcids,  32-ounce;  canned  single -strength  fruit  drinks  euad  Juices  other  than  prune,  46-ounce;  canned  grapefruit  sections,  l6-ounce;  and 
per  dozen  fresh  oranges  and  grapefruit.  ^ Data  are  for  4-veek  (28-day)  periods  to  facilitate  comparisons.  ^ Includes  the  detailed  as  well 
as  other  canned  Juices. 


Table  17 — Consumer  expenditTires  for  citrus  fnilt,  juices,  drinks,  and  other  products,  October  I962  to  date 
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^ Based  on  prices  paid  per  specified  unit;  Frozen  concentrated  juices  and  drinks,  6-ounce;  chilled  orange  juice,  prune  juice,  and  chilled 
citrus  salads,  32-ounce;  all  other  juices  and  drinks,  U6-ounce;  canned  grapefruit  sections,  l6-ounce,*  and  per  dozen  oranges  and  grapefriilt. 

2/  **  weeks  (28-days)  per  month;  48-weeks  per  sesison.  ^ Includes  citrus  blends.  4/  Data  for  froSen  concentrated  fruit  drinks  not.  available 
October-March  1962=63;  hence,  expenditures  in  parentheses  not  comparable  with  svibsequent  periods. 


Table  l8. — SUMMARY:  Volume  and  distribution  of  consxmer  purchases,  percentage  of  families  buying,  and  average  prices  paid  for  citrus 

Juices,  drinks,  and  other  products,  July  I963  and  196U  ^ 
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